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Teach students the power of marketing with effective research strategies! This
step-by-step textbook shows students how to design, conduct, and interpret
market research. Marketing Research: Text and Cases covers the full range of
this topic from the difference between strategic and tactical decisions to choosing
the proper research design and on to advice on successfully presenting results.
Marketing Research provides clear explanations of complex issues, including the
interpretation of statistics. Its charts, graphs, figures, sample questionnaires, and
case studies make important points easier to grasp. The practice cases (including
an SPSS data disk) offer engaging real-world problems that test the student’s
research and analysis skills. Marketing Research offers all the course-planning
extras you need, including:

thorough instructor’s manual●

sample syllabus●

research project tips, assignments, and forms●

test bank with true-false and multiple choice questions●

also available: 20-30 PowerPoint slides per chapter●

Marketing Research is an ideal textbook for introductory marketing research
courses, and its thorough course planning gives instructors the tools they need.
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Editorial Review

Review
"The book provides a excellent account of marketing research knowledge that will be helpful to managers,
teachers and students." -- Leo Leung Lai-cheung, BA (University of Hong Kong), MBA (The Chinese
University of Hong Kong), Senior Teaching Fellow, Department of Marketing and International Business,
Lingnan University, Hong Kong

"This text would be very helpful in an MBA course in marketing management." -- Phylis Mansfield, PhD,
Assistant Professor of Marketing, Sam and Irene Black School of Business, Penn State - Behrend

About the Author

Dr. Robert E. Stevens is John Massey Professor of Business in the John Massey School of Business,
Southeaster Oklahoma State University, Durant, Oklahoma. He has over 200 publications including 28
books, 128 articles, 25 cases, 25 case teaching notes, and 14 other publications. Recent books include;
Marketing Research: Text and Cases, 2nd , edition, Marketing Management: Text and Cases, Marketing
Planning Guide, 3rd edition, and Marketing Planning Guide, 2nd, edition.

Dr. Stevens taught at four other universities prior to joining the faculty at SOSU in 2006. Dr. Stevens has
served as a consultant to local, regional, and national firms and has been an owner of 4 small businesses.

Dr. Stevens serves on the editorial board of 4 journals and is co-editor of Services Marketing Quarterly,
Health Marketing Quarterly and Best Business Books.

Users Review

From reader reviews:

Victor Kohlmeier:

Why don't make it to be your habit? Right now, try to ready your time to do the important behave, like
looking for your favorite reserve and reading a guide. Beside you can solve your long lasting problem; you
can add your knowledge by the guide entitled Marketing Research: Text and Cases. Try to make book
Marketing Research: Text and Cases as your close friend. It means that it can for being your friend when you
really feel alone and beside those of course make you smarter than ever. Yeah, it is very fortuned for you.
The book makes you far more confidence because you can know every little thing by the book. So , let us
make new experience as well as knowledge with this book.

Amanda Dell:

Book is to be different for every grade. Book for children until finally adult are different content. To be sure
that book is very important usually. The book Marketing Research: Text and Cases has been making you to



know about other information and of course you can take more information. It doesn't matter what
advantages for you. The e-book Marketing Research: Text and Cases is not only giving you much more new
information but also to become your friend when you experience bored. You can spend your spend time to
read your publication. Try to make relationship together with the book Marketing Research: Text and Cases.
You never truly feel lose out for everything should you read some books.

Sean Owens:

The experience that you get from Marketing Research: Text and Cases is the more deep you digging the
information that hide in the words the more you get serious about reading it. It does not mean that this book
is hard to comprehend but Marketing Research: Text and Cases giving you joy feeling of reading. The copy
writer conveys their point in a number of way that can be understood by means of anyone who read it
because the author of this publication is well-known enough. This book also makes your own personal
vocabulary increase well. Making it easy to understand then can go along, both in printed or e-book style are
available. We propose you for having this Marketing Research: Text and Cases instantly.

Patricia Phipps:

Reading a reserve can be one of a lot of exercise that everyone in the world really likes. Do you like reading
book thus. There are a lot of reasons why people like it. First reading a reserve will give you a lot of new
info. When you read a guide you will get new information because book is one of various ways to share the
information or perhaps their idea. Second, reading a book will make anyone more imaginative. When you
studying a book especially tale fantasy book the author will bring you to imagine the story how the personas
do it anything. Third, you can share your knowledge to other people. When you read this Marketing
Research: Text and Cases, you could tells your family, friends as well as soon about yours reserve. Your
knowledge can inspire average, make them reading a book.
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