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In this unique work of scholarship, Edd Applegate surveys the key figures and
events that transformed the American business landscape from its colonial
beginnings to that Mad Men moment when advertising “went professional.” In
The Rise of Advertising in the United States: A History of Innovation to 1960,
Applegate traces how the explosion of newspapers in the American colonies laid
the groundwork for the first advertising agents, leading to America’s first class of
professional marketers. This entrepreneurial class of new white-collar
professionals thrived on innovation in the quest for more publicity, larger clients,
and greater sales. Some of the thought-leaders in what remained a novel, ever-
changing form of communication include:

• P. T. Barnum, master of the advertising “gimmick”
• Lydia Pinkham, queen of the patent medicine cure
• John Wanamaker, progenitor of modern retail advertising
• Albert Lasker, the formulator of “reason why” advertising
• Stanley Resor, the consummate market researcher
• Elliott White Springs, the groundbreaking purveyor of the sexual innuendo

Applegate records the achievements of these individuals and others up until
1960, when advertising underwent a remarkable change, becoming a post-war
subject of study and scholarship in America’s colleges and universities. Written
for those interested in learning about a select group of movers and shakers in this
key area of American business, The Rise of Advertising in the United States
should appeal to anyone interested in American business history.
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In this unique work of scholarship, Edd Applegate surveys the key figures and events that transformed the
American business landscape from its colonial beginnings to that Mad Men moment when advertising “went
professional.” In The Rise of Advertising in the United States: A History of Innovation to 1960, Applegate
traces how the explosion of newspapers in the American colonies laid the groundwork for the first
advertising agents, leading to America’s first class of professional marketers. This entrepreneurial class of
new white-collar professionals thrived on innovation in the quest for more publicity, larger clients, and
greater sales. Some of the thought-leaders in what remained a novel, ever-changing form of communication
include:

• P. T. Barnum, master of the advertising “gimmick”
• Lydia Pinkham, queen of the patent medicine cure
• John Wanamaker, progenitor of modern retail advertising
• Albert Lasker, the formulator of “reason why” advertising
• Stanley Resor, the consummate market researcher
• Elliott White Springs, the groundbreaking purveyor of the sexual innuendo

Applegate records the achievements of these individuals and others up until 1960, when advertising
underwent a remarkable change, becoming a post-war subject of study and scholarship in America’s colleges
and universities. Written for those interested in learning about a select group of movers and shakers in this
key area of American business, The Rise of Advertising in the United States should appeal to anyone
interested in American business history.
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Editorial Review

Review
Advertising is as American as apple pie, dating back to the 17th century and the arrival of the first printing
presses in the American colonies, as Applegate (advertising and mass communications, Middle Tennessee
State Univ.) recounts in this book. He notes that handbills, newspapers, and Benjamin Franklin's own
Pennsylvania Gazette gave advertisers a means to reach potential customers. The emergence of advertising
agents in the 1800s made advertising more effective, helping businesses to write and format ads. Applegate
describes products and stores that soon became household names--the power brands of their day. One of the
first, Lydia Pinkham's Vegetable Compound, became the "surest remedy for the painful ills and disorders
suffered by women everywhere." John Wanamaker used advertising to turn his Philadelphia men's clothing
store into the largest department store of its kind in 1876, advertising "whole suits for three dollars." As
advertising grew, so did the nation's manufacturers and merchandisers, including soap maker Procter &
Gamble, known for its "soap that floats." By the 1900s, advertisers agreed that "sex sells." In the final
chapter, Applegate traces the history of how advertising became a subject taught in US colleges and
universities. Summing Up: Recommended. (CHOICE)

In The Rise of Advertising in the United States: A History of Innovation to 1960, Edd Applegate traces how
the explosion of newspapers in the American colonies laid the groundwork for the first advertising agents,
leading to America’s first class of professional marketers. From the sensational antics of P.T. Barnum to the
retail marketing magic of John Wanamaker, Applegate surveys the key figures and events that transformed
the American business landscape from its colonial beginnings to that Mad Men moment when advertising
“went professional."

About the Author
Edd Applegate has taught undergraduate and graduate courses in advertising and mass communications for
more than thirty years. He has written extensively about advertising, including several books, numerous
chapters and entries for other books and encyclopedias, and several articles for refereed academic journals
and conference proceedings.

Users Review

From reader reviews:

Christopher Miller:

The actual book The Rise of Advertising in the United States: A History of Innovation to 1960 has a lot
details on it. So when you make sure to read this book you can get a lot of profit. The book was written by
the very famous author. Mcdougal makes some research before write this book. This book very easy to read
you can get the point easily after reading this article book.

Randell Easley:

The Rise of Advertising in the United States: A History of Innovation to 1960 can be one of your starter
books that are good idea. Many of us recommend that straight away because this e-book has good



vocabulary that may increase your knowledge in vocabulary, easy to understand, bit entertaining but still
delivering the information. The author giving his/her effort to place every word into joy arrangement in
writing The Rise of Advertising in the United States: A History of Innovation to 1960 however doesn't forget
the main level, giving the reader the hottest in addition to based confirm resource information that maybe
you can be one of it. This great information can certainly drawn you into fresh stage of crucial thinking.

Rebecca Bailey:

Is it you who having spare time then spend it whole day simply by watching television programs or just
telling lies on the bed? Do you need something new? This The Rise of Advertising in the United States: A
History of Innovation to 1960 can be the reply, oh how comes? A fresh book you know. You are thus out of
date, spending your time by reading in this completely new era is common not a geek activity. So what these
publications have than the others?

Nancy Steffen:

In this particular era which is the greater man or woman or who has ability to do something more are more
valuable than other. Do you want to become certainly one of it? It is just simple method to have that. What
you have to do is just spending your time not very much but quite enough to experience a look at some
books. On the list of books in the top record in your reading list is actually The Rise of Advertising in the
United States: A History of Innovation to 1960. This book which can be qualified as The Hungry Mountains
can get you closer in growing to be precious person. By looking upward and review this book you can get
many advantages.
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