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This accessis for courses that are 6 months or less.

This ebook bundle includes an ebook copy of Pride/Ferrell's Marketing 2014,
17th Edition plus instant access to MindTap™ Marketing.

Perfect for students of all backgrounds and interest levels, Pride and Ferrell's
MARKETING 2014 combines a thorough overview of essential marketing
principles with avisually engaging, reader-friendly presentation. This popular,
proven text and afull range of supplemental learning resources (including

el ectures, videos, and an interactive marketing plan) provide students with the
knowledge and decision-making skills they'll need to succeed in today's
competitive business environment. MARKETING 2014 includes the most
current coverage of marketing strategies and concepts with extensive real-world
examplesincluding material on socia networking and digital marketing. This
edition has an updated chapter on digital media and socia networking that
incorporates the latest research and trends in the ever-changing environment of e-
marketing. You will find important topics drawn from the rapidly changing world
of modern business including social and environmental responsibility,
sustainability, globalization, entrepreneurship, and marketing through transitional
times.

Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.

After purchasing this product, Amazon will e-mail you an Access Code and
redemption instructions for this online content. In some cases, you may also
require a course code from your Instructor. Please consult the e-mail for
additional details on redeeming your code and accessing the online content.

Tap into engagement
MindTap empowers you to produce your best work—consistently.
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MindTap is designed to help you master the material. Interactive videos,
animations, and activities create alearning path designed by your instructor to
guide you through the course and focus on what’ s important.

MindTap delivers rea-world activities and assignments
that will help you in your academic life aswell as your career.

MindTap helps you stay organized and efficient
by giving you the study tools to master the material.

MindTap empowers and motivates

with information that shows where you stand at all times—both individually and
compared to the highest performersin class.

Student Testimonials:

"MindTap was very useful — it was easy to follow and everything was right
there." — Student, San Jose State University

"I'm definitely more engaged because of MindTap." — Student, University of
Central Florida

"MindTap puts practice questions in aformat that works well for me."— Student,
Franciscan University of Steubenville

CTA: Tap into more info at: www.cengage.com/mindtap
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athorough overview of essential marketing principles with avisually engaging, reader-friendly presentation.
This popular, proven text and afull range of supplemental learning resources (including eL ectures, videos,
and an interactive marketing plan) provide students with the knowledge and decision-making skills they'll
need to succeed in today's competitive business environment. MARKETING 2014 includes the most current
coverage of marketing strategies and concepts with extensive real-world examples including material on
social networking and digital marketing. This edition has an updated chapter on digital media and social
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Editorial Review

About the Author

William Pride (Ph.D., Louisiana State University) is a professor of marketing in the Mays Business School,
Texas A&M University. In addition to this text, he is co-author of a market-leading principles of marketing
book. Dr. Pride's research interests include advertising, promotion, and distribution channels, and his
research articles have appeared in major professional journals, such as the Journal of Marketing, the Journal
of Marketing Research, the Journal of the Academy of Marketing Science, and the Journal of Advertising.
Dr. Pride is a member of the American Marketing Association, Academy of Marketing Science, Society for
Marketing Advances, and the Marketing Management Association. He has received the Marketing Fellow
Award from the Society of Marketing Advances and the Marketing Innovation Award from the Marketing
Management Assaciation. Both of these are lifetime achievement awards.

O. C. Ferrell is Professor of Marketing and Creative Enterprise Scholar at Anderson Schools of

Management, University of New Mexico. He recently served as the Bill Daniels Distinguished Professor of
Business Ethics at the University of Wyoming and previously as chair of the Colorado State University
Marketing Department. He has also been on the faculties of University of Memphis, Texas A&M University,
and lllinois State University. He received his Ph.D. in marketing from Louisiana State University. He is past
president of the Academic Council of the American Marketing Association and chaired the American
Marketing Association Ethics Committee. Under his leadership, the committee developed the AMA Code of
Ethics and the AMA Code of Ethicsfor Marketing on the Internet. Heis currently a member of the advisory
committee for the AMA marketing certification program. In addition, he is aformer member of the Academy
of Marketing Science Board of Governors and is a Society of Marketing Advances and Southwestern
Marketing Association Fellow. He is the Academy of Marketing Science's Vice President of Publications. He
currently serves as Marketing Ethics and Social 1ssues Section Editor of the JOURNAL OF
MICROMARKETING. Dr. Ferrell isthe co-author of 18 books and approximately 75 articles. His articles
have been published in the JOURNAL OF MARKETING RESEARCH, JOURNAL OF MARKETING,
JOURNAL OF BUSINESS ETHICS, JOURNAL OF BUSINESS RESEARCH, JOURNAL OF THE
ACADEMY OF MARKETING SCIENCE, JOURNAL OF PUBLIC POLICY MARKETING, aswell as
other journals.

Users Review
From reader reviews:
Walter Miller:

The publication untitled Pride/Ferrell's Marketing 2014, 17th Edition plus 6-months instant access to
MindTap™ Marketing. is the guide that recommended to you to study. Y ou can see the quality of the reserve
content that will be shown to a person. The language that article author use to explained their way of doing
something is easily to understand. The writer was did alot of study when write the book, so the information
that they share for you is absolutely accurate. Y ou also will get the e-book of Pride/Ferrell's Marketing 2014,
17th Edition plus 6-months instant accessto MindTap™ Marketing. from the publisher to make you alot
more enjoy freetime.



Donna Salerno:

A lot of people always spent their particular free time to vacation or perhaps go to the outside with them
family members or their friend. Do you realize? Many alot of people spent they free time just watching TV,
or playing video games all day long. If you need to try to find a new activity that's look different you can
read any book. It isreally fun for you. If you enjoy the book that you just read you can spent al day every
day to reading areserve. The book Pride/Ferrell's Marketing 2014, 17th Edition plus 6-months instant access
to MindTap™ Marketing. it isvery good to read. There are alot of those who recommended this book.
These folks were enjoying reading this book. In case you did not have enough space to deliver this book you
can buy often the e-book. Y ou can mOore very easily to read this book from your smart phone. The priceis
not too costly but this book provides high quality.

Terry Kiser:

Aswe know that book is essential thing to add our know-how for everything. By a book we can know
everything we want. A book is agroup of written, printed, illustrated or maybe blank sheet. Every year was
exactly added. This guide Pride/Ferrell's Marketing 2014, 17th Edition plus 6-months instant access to
MindTap™ Marketing. was filled in relation to science. Spend your free time to add your knowledge about
your scientific research competence. Some people has distinct feel when they reading a book. If you know
how big benefit of abook, you can truly feel enjoy to read a guide. In the modern era like currently, many
ways to get book that you just wanted.

John Schreiber:

As acollege student exactly feel bored in order to reading. If their teacher asked them to go to the library or
to make summary for some e-book, they are complained. Just small students that has reading's soul or rea
their passion. They just do what the teacher want, like asked to go to the library. They go to generally there
but nothing reading really. Any students feel that looking at is not important, boring and can't see colorful
photos on there. Yeah, it is to get complicated. Book is very important to suit your needs. As we know that
on thistime, many ways to get whatever we really wish for. Likewise word says, ways to reach Chinese's
country. So , this Pride/Ferrell's Marketing 2014, 17th Edition plus 6-months instant access to MindTap™
Marketing. can make you feel more interested to read.
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